Hi, I'm Veronica.

design visual systems
that help organizations
turn ideas into action.
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KIND's Work
in Poland

KiND

We envision a world in which
children’s rights and well-being
are protected as they migrate

alone in search of safety.
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KIND Brand System Overhaul

Role. Art direction, design system development
Client. Kids in Need of Defense (KIND)

Challenge. Unify and modernize KIND’s 14-year-old brand, which
lacked a formal design system and accessible visual standards.

Approach. As the organization’s first graphic design manager, | led
a full brand system refresh, expanding the color palette with WCAG-
compliant combinations and formalizing typography standards.

Qur Vision

A warld in which children’s

rights and well-being are

protected as they migrate
*.alone in search of safety

To encourage adoption,

| created templates por
Family Separation

precentationg reporte, and

digital accets, along withh
ucage guidelines and ctage

trainingg.
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PRIMARY

Blue, black, and white are our primary colors. They are
used in the logo and can be used as a tint.

*LOGO BLUE

SECONDARY

These colors can be used to

texture in combination with the primary colors.
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CMYHK: 100, 83, 42, 40 CMYK:86,49,0,0  CMYK: 33,000 CMYK: 0, 83,100, 18
RGE: 2, 45, 79 RGE: 14, 118, 188 RGE: 162, 222, 249 RGE: 202, 70, 28
HEX: #022d4f HEX: #0e76bc HEX: #a2defd HEX: #cad61c

add vibrancy and

CMYK: 1, 73,94,0
RGE: 239, 106, 43
HEX: #efGa2b

*LOGO ORANGE
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Unaccom panied
children are
children first

—BEEEEET

ACCESSIBLE COLOR COMBINATIONS

WITH NEW PALETTE

S they
migrate alone
in search of safety. in search of safety.

Aworld in which A world in which

children's rights children's rights

and well-being are and well-being are

protected as they protected as they

migrate alone migrate alone migrate alone

in search of safety. in search of safety. in search of safety.
— —

A world in which
children’s rights
and well-being are
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Accessible Color System

Role. Art direction, color system development
Client. Kids in Need of Defense (KIND)

Challenge. Expand KIND's color paletfte to allow readable,
web-accessible combinations while retaining the brand essence
and honoring the legacy logo.

Approach. To improve readability, | elevated KIND's navy, blue, and
sky tones as primary colors. Orange, which created confrast issues
with white and blue type, was repositioned as an accent color.

| infroduced darker shades—including rust and navy—to enable

a wider range of high-contrast compositions while preserving the
brand’s character.

KIND

BERANDSTYLE

GUIDE

BEFORE

__
| addrecsced two key iccues O
with KIND'S previous ctyle quide: : .

1. ¢ limited color palette, whith made

typography recede info the background.

2. A thild-lirke vicudl identity that no longer aligned

with the organization's programmatic work.
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Digital + Print Campaign

“Things have to move faster, . . . . .
further.Decisions can'tjust be lef Role. Graphic design, identity refresh and maintenance
to when a government wants Client. The World Bank + World Resources Institute
to do something.”

_ Challenge. Refresh the visual identity for Transforming Transportation, a
i i lan e Lasre global conference convening policymakers, researchers, and industry
leaders around sustainable mobility.

Approach. | led the visual refresh and art direction across three
s i it i e i i) o conference cycles. The redesign evolved the legacy brand into a flexible
system suited for digital events, presentations, and social media.

TRANSFORMING > > AT I e - 7.V [ o) 21V 11\ ey Join Sustainable mobility leadersin a -
TRANSPORTATION oy | T2 TRANSPORTATION |0 RIS A Gr ] (GEERIS

Leading the Global Debate on Sustainable Transport & Mobility
February 3-5 | All-Virtual Event

CLIMATE-CENTERED MOBILITY FOR A SUSTAINABLE RECOVERY

Inlaracave platisem weh e b o e e

p— TRANSFORMING > >

SRS TRANSPORTATION

CUATE RO BTy February 3-5 | All-Virtual Event

FOR A SUSTAINABLE RECOVERY

|- Co-hosted by World Bank Group and WRI Ross Center for Sustainable Cities
FORUM THEMES »> A GLOBAL REACH e i
Transport in the light of COP26 & COVID-19 5,000 et . . o
Green logistics & connectivity participants anticipated stpiaret oo J 0 | n S u Sta I n a b | e m 0 b | | Ity
Green mobility & accessibility 130 et s e i i i [ . \
Resilent masity sysems S X — leadersin a g lobal virtual At thhe core wag tihe conperence's
Zero-emission vehicles + 2 8rn1 ovemagrt sevseon (ET b dana | of e broacoant e L L I dOUb\'e‘arrO\/\/ N\O‘h ac N\bO\ 0
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gorward motion. | expanded it into a

Rai isibility. B ! e , , ,
IS YOUr ISR FECome & sponsor by ™ N S graphic devite uced 1o frame Wheadlineg,
s BRI REGISTER NOW
TransformingTransportation.org_ [ Y, 4 | _‘. d v . N
Co-hosted by World Bank Group and WRI Ross Center for Sustainable Cities / gPeaK’er eea Uref. a(\ 'e\i N\‘efgaﬂl a
@WORLDMNKGROUP % B s ey
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Welbsite Design + Email Campaign

Role. Web design, web production, graphic design
Client. Vision Zero Challenge

Challenge. Design a digital platform to launch the Vision Zero
Challenge—an international initiative promoting road safety leadership.

Approach. | led UX and visual design for the website and supporting
campaign assets. The information architecture prioritized clear
navigation for multiple audiences including city officials, researchers,
and advocates. Custom CSS modules helped organize dense policy
content without overwhelming users.

] Elsmu ZERO

The digital plattorm cupported by branded
VISIONZERQ e ) ) ] email and cotial templates, maintained a

CHALLENGE v, T , ,
e i b Lohegive Lampaign precente.
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The United States

wants to charge

unaccompanied children

to seek safety
Apprehension by Customs and Border Protection $5,000
Release to sponsor (family or guardian) $8,500
Request a delay in court to find a lawyer $100
Apply for Special Immigrant Juvenile Status $500
Apply for asylum $1,000
Apply for a work permit based on asylum $550
Wait six years while asylum is pending* $600
Renew work permit two times $1,100
Total cost owed to the U.S. $17,350
=t

KfND

KIDS IN NEED OF DEFENSE

Social-First Campaign

Role. Art direction, concept design, graphic design
Client. Kids in Need of Defense (KIND)

Challenge. Respond quickly to new immigration legislation affecting
KIND's clients.

Approach. Within 24 hours, | conceived and art directed a social-first
campaign framing the legislation as an “invoice” to visualize its financial
and human cost. | developed the concept, messaging structure and
visual assets for cross-platform distribution.

pASTDUE

17,350

This is what a child

vould owe to seek safety The campaign tfranclated denge poliey into

in the United States a c\hareavle vicual narrative and betame

KIND's moct-engaged inctagram poct thhe
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monthh it wag publichhed.

KiND
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PASOS PARA
REUNIRTE S
CONTU ¢
FAMILIA

POR CAM dcomo
funciona CAM?
En este programa
¢Qué puede hacer KIND? es posible que te
den Refugio o Parole.

= Brindarte informacion
sobre el proceso.

= Prepararte para
la entrevista.

= Contestar tus preguntas.

jVisitanos
paraversieres _ _
elegible o para e

referir tu caso! . ¢£Como puedo

saber si califico

La asistencia de KIND
es gratuita y confidencial.

@supportkind f % @ in 4 O

El refugio es una
proteccion para las
personas que tienen
miedo de estar en sus

El goblerno de EEUU
te entrevistard y
luego determinara

&0 dac viaiar o

Outreach Campaign

Role. Art direction, graphic design
Client. Kids in Need of Defense (KIND)

Challenge. Explain the CAM Program and legal reunification
pathways to children and families.

Approach. | designed a series of kid-friendly flyers using familiar
Latin American games to make complex immigration information
approachable for children and youth aged 2-18. | simplified the
information architecture and collaborated with program staff to
refine the messaging.

PREPARATE
PARA TUS

ENTREVISTAS CAM
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For thic project, | advotated tor
broader use of KIND'c tertiary

color palette to balance brand
compliante withh audiente needs.
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Animartion

Role. Art direction, motion design, concept design
Client. Kids in Need of Defense (KIND)

Challenge. Communicate the impact of shifting immigration
policies on children.

Approach. | led concept development and design for a motion
graphic translating complex policy data into a clear narrative.
Style frames, structured typography, and iconography helped
clarify key statistics and pacing.

M. Veronica Linares | design portfolio

The animation regramed avctract
numberg into an acteccible narrative
avout the ctale of thildren agpected
by thece policies.
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ractical Toolkit
For Guardians
Supporting Children
Transitioning To
Adulthood

MARCH 2026

Editorial Layout

Role. Art direction, concept design, graphic design, typesetting
Client. Kids in Need of Defense (KIND)
Challenge. Design educational toolkits explaining the rights of immigrant youth.

Approach. For the toolkit | used a modular grid system that allowed me to lay
out different word counts evenly across page spreads.

Right to Education

The Bight s

B
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s e caf Presentation Design

INSTITUTE | CENTER

PRIZE Ny . il ' Role. Presentation design, graphic design

E B A 53 Client. WRI Ross Center for Sustainable Cities: Prize for Cities
SCITIES - :

Challenge. Design a presentation system to announce a new cycle
of the global Prize for Cities at the World Urban Forum 2020 and
encourage submissions.

2020-2021

e ¢ Approach. | developed a visually driven deck system combining strong
Prize Launch ; g A p typography, structured data visualization, and a refined color hierarchy
World Utan FORIEGRERTEE S j 5! R CRE to elevate the prize's global positioning. The modular layout allowed
adaptation for diverse audiences, from city leaders to institutional
partners.

THE WRI ROSS CENTER PRIZE FOR
CITIES AIMS TO...

SUBMISSIONS
Nearly 200 applications
120 cities

41 countries

6 continents

CREATE

APPLY IN SIX LANGUAGES
Engksh. Spanish, French. Portuguise. Crinese, Turksh

MILESTONES & KEY DATES

Ocet The oyctem Ctrengtihened

SUEMSSIONS FINALIST JURY

J WINNER
CLOSE ANNOUNCEMENT ~ DELIBERATION  ANNOUNCED

the frize'c vicual identity
— and cupported outreacin

eggoﬁs acro<< infternational

- GHANGING CLIMATE

ctar-eholder groups.
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Thanks for taking
a loOK.

Reach out to me at
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